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Background

The C.A.R.E. (Costs, Accountabilities, Realities, Expectations) Study explores four elements of longevity 
and long-term care planning:

− Costs: Financial approach and considerations of long-term care

− Accountabilities: Obligations and responsibilities of caregiving

− Realities: Actual experience of aging or caregiving vs. anticipation

− Emotions: Mindset of caregivers

The interviews were completed among U.S. adults
age 18+ who are currently or have previously 
provided care for someone. The interviews were
conducted from February 13 – 22, 2019. The table on
the right shows the breakdown of completed interviews.

Total Caregivers 1400

Current Caregivers 638

Past Caregivers 835

Millennials: Age 23 – 38

(Born between 1996 – 1981) 400

Gen X:  Age 39 – 54
(Born between 1980 – 1965) 427

Boomers: Age 55 - 73
(Born between 1964 – 1946) 448

Matures: Age 74+
(Born 1945 or earlier) 66

Definition of caregiving in the C.A.R.E. Study: 

Situations where an individual is responsible for providing care (emotional, financial, 
physical) – or the resources for that care – to someone or several people over a substantial 
period of time. 

The caregiving could be for anyone in their life who is – or could be – aging, ill or have 
special needs, but does not include any caregiving that is done in a professional capacity/as 
part of employment. 
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Two-thirds of caregivers are working while providing care

BASE: All Qualified Respondents (n=1400)
Q18. Are you currently working/did you work while also providing care? If so, in what capacity?
Gen Z and Matures not shown due to small sample sizes.

73% 75%

52%

Millennials Gen X Baby Boomers

Percent Working While Providing Care

76%

59%

Men Women

66%

Gen Pop
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With nearly equally as many saying that caregiving impacts their work/careers

70% 69%

42%

Millennials Gen X Baby Boomers

Percent Saying Caregiving has Impacted Career/Work

67%
58%

Men Women

62%

Gen Pop

BASE: All Qualified Respondents (n=1400)
Q20.  What impact has your role as a caregiver had on your career/work?  Please select all that apply.
Gen Z and Matures not shown due to small sample sizes.
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Most working caregivers are employed full time

BASE: All Qualified Respondents (n=1400)
Q18. Are you currently working/did you work while also providing care? If so, in what capacity?

35%

9%

6%

10%

6%

34%

Yes, full time weekdays
traditional hours

Yes, full time with flexible hours

Yes, full time on nights and/or
weekends

Yes, part time

Yes, freelance or self-employed

No

Working While Providing Care
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Typically, work colleagues are aware of caregiving responsibilities

28% 23% 21%

Millennials Gen X Baby Boomers

Percent Saying Work Colleagues were Unaware of 
Caregiving Responsibilities

29%
19%

Men Women

24%

Gen Pop

BASE:  Caregivers who are/were working in some capacity while being a caregiver (n=901)
Q19. Do/Did your work colleagues know you are/were a caregiver at the time you were providing care? (Chart reports percent “no”)
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Caregiving has far-reaching effects on people’s jobs and careers

BASE: All Qualified Respondents (n=1400)
Q20.  What impact has your role as a caregiver had on your career/work?  Please select all that apply.

20%

19%

19%

16%

14%

12%

11%

10%

8%

8%

2%

38%

  Require a more flexible schedule than before

  Needed to miss days of work/take leave to attend to caretaking responsibilities

  Had to change my schedule/shifts

  Needed to use vacation time to address caretaking responsibilities

  Had to reduce my work hours

  Lost income or impacted my longer-term earning potential

  Passed up opportunities for advancement/promotion

  Needed to cut back some of my professional responsibilities

  Had to resign my job/change careers

  Had to increase my work hours for financial reasons

  Other

Caregiving hasn't impacted my job/career

Impact of Caregiving on Job/Career



23%

18%

60%

12%

11%

41%

36%

21%

17%

63%
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Caregivers rarely use assistance in other areas of their daily lives, but

13%

11%

33%

45%

BASE: All Qualified Respondents (n=1400)
Q22. Which of the following, if any, have you considered/did you consider to increase your personal caregiving capacity?  Please select all that apply.

23%

20%

59%

I am using/have used

I am considering/have considered

I have not considered or used

Not applicable

Outsourcing Own 
House Cleaning

Adding Childcare 
Support for Own 

Children 
Outsourcing Own 
Meal Preparation

Outsourcing Own 
Errands

Outsourcing Pet Care
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Half of caregivers do use technology to help manage their responsibilities

20%

20%

18%

15%

13%

13%

1%

51%

Home monitoring technology (e.g., cameras for watching an elderly parent in their 
home, monitoring individuals coming and going from an elderly parent’s house)

Medication management devices

Wearable safety devices (for reporting falls, GPS location)

Voice assistants (e.g., Alexa)

Care coordination apps (for organizing and communicating among family/care
team)

Video conferencing (e.g., Facetime, etc.)

Another technology(ies) (please specify)

None - I do/did not rely on technologies to help in my caregiving responsibilities

Technologies Used in Caregiving Responsibilities 

BASE: All Qualified Respondents (n=1400)

Q23. Which, if any, of the following technologies plays/played a role in your caregiving responsibilities?  Please select all that apply.

Use/Used Any 

Technology: 49%


