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Millennials and Money: Northwestern Mutual Identifies Six
Trends for 2016
MILWAUKEE, Dec. 30, 2015 /PRNewswire/ -- At 75 million strong, Millennials are the country's largest living
generation.1 This social-savvy and boundary-pushing group is wielding its influence on virtually every industry,
including the financial one. Here's a look at six of the most popular finance trends among Millennials and a
preview of what to expect in 2016:

1. There will be an influx of Millennials in the workforce.  According to the Bureau of Labor Statistics,
2016 will see more Millennials in the workforce than ever before, representing the largest segment among
all generations. Their increasing presence in the workforce will give them more disposable income as they
rise into management positions.

2. Millennials are choosing socially conscious investment models.  These models reflect Millennials'
social values of giving back, which have grown exponentially in just the last decade. In 2001, people
invested $3.1 trillion in these models; by 2014 this jumped to $6.6 trillion.

3. Weddings will become even more expensive. In 2014, the average price of a wedding rose to
$31,213, a 4-percent increase from 2013, according to The Knot's annual survey. If wedding prices
continue this trend, 2016 will mark an all-time high for wedding costs. This could also contribute to the shift
of Millennials marrying later in life. Many couples already choose to wed later due to student loan debt and
unstable financial situations.

4. The average student loan debt will continue to increase.  As of 2015, students carry $1.2 trillion in
debt.2 In 2014, about 70 percent of students graduated with an average loan debt of $28,950, up 2 percent
from 2013. Student-loan debt affects the economy in many ways, demonstrated by the number of
Millennials living at home and more young adults delaying buying a home. TheMintGrad.org, Northwestern
Mutual's online resource for Millennials, offers tools to help pay down student debt, like this individualized
plan.

5. Millennials will skip the gym, but not the exercise.  Wellness remains a top priority for Millennials,
with 88 percent of Millennials saying they exercise, but according to a Mintel survey, 72 percent of Millennials
say gym memberships are too expensive. Because of this, Millennials have been cutting their gym
expenses and instead paying for wellness programs. In 2016, Millennials will pay for community exercise
programs, fitness apps, classes and other nontraditional workouts over annual gym memberships.

6. Millennials will continue to travel, but they will spend less per trip.  Unlike older generations,
Millennials are willing to make sacrifices, like forgoing hotel stays for hostels, to cut down expenses.
According to a Yahoo! Travel Survey, 68 percent of Millennials are more likely to spend less than $1,000 per
trip versus 33 percent of the population surveyed who said they would spend $1,000 to $4,999 on a
vacation.

"By analyzing these trends, it's clear that Millennials like to chart their own course when it comes to lifestyle
and financial choices," said Emily Holbrook, director of the young personal market at Northwestern Mutual. She
urges Millennials to reflect on their spending habits and plan ahead.

"Millennials handle their finances much differently than previous generations," says Holbrook. "Their financial
decisions are reflective of their personal values, beliefs and lifestyles. It's important for members of this
generation to be smart about their money decisions and create a financial plan, especially since they've shown
they tend to follow their heart."

The New Year is a good reminder for Millennials to create a financial plan or consider speaking with a financial
advisor. Young professionals can benefit from having a trusted financial representative by staying on top of
money trends and seeking ways to be financially savvy. For additional resources, visit Northwestern Mutual's
financial guidance page or The Mint Grad at www.TheMintGrad.org.

About Northwestern Mutual
Northwestern Mutual has been helping families and businesses achieve financial security for nearly 160 years.
Our financial representatives build relationships with clients through a distinctive planning approach that
integrates risk management with wealth accumulation, preservation and distribution. With more than $230
billion in assets, $27 billion in revenues and more than $1.5 trillion worth of life insurance protection in force,
Northwestern Mutual delivers financial security to more than 4.2 million people who rely on us for insurance and
investment solutions, including life, disability and long-term care insurance; annuities; trust services; mutual
funds; and investment advisory products and services.

http://www.prnewswire.com/
http://www.latimes.com/business/la-fi-socially-conscious-investing-20141207-story.html
http://fortune.com/2015/10/27/student-loan-debt-increase/
http://www.themintgrad.org/
http://www.themintgrad.org/plan/pay-student-debt/ohiw7jq89qo9zoxvry6w/
http://www.smallbizdaily.com/breaking-a-sweat/
https://www.yahoo.com/travel/millennials-travel-survey-113198011097.html
https://www.northwesternmutual.com/financial-guidance
http://www.themintgrad.org/
http://www.northwesternmutual.com/


Northwestern Mutual is the marketing name for The Northwestern Mutual Life Insurance Company, Milwaukee,
WI, and its subsidiaries. Northwestern Mutual and its subsidiaries offer a comprehensive approach to financial
security solutions including: life insurance, long-term care insurance, disability income insurance, annuities,
investment products, and advisory products and services. Subsidiaries include Northwestern Mutual Investment
Services, LLC, broker-dealer, registered investment adviser, member FINRA and SIPC; the Northwestern Mutual
Wealth Management Company, limited purpose federal savings bank; and Northwestern Long Term Care
Insurance Company.
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